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INTRODUCTION 

 

 

I was very late to Twitter. It has been around about a year but honestly I 
couldn’t see the value and I didn’t think it would help my business. Boy was 
I wrong. 

Since starting with Twitter I have been using it to promote my blog and my 
website and build my mailing list.  I am still in the very early stages but the 
results have been spectacular.  Within three weeks of setting up my Twitter 
account I have over 3000 followers –people who see my messages when I 
tweet (send out a message).  I am also using Twitter to earn affiliate 
income. Here is a link to a system I bought that taught me how to do this: 

http://budurl.com/TOSyst 

  

The key to making this work is to build your Twitter list –the people who 
follow you on Twitter.  If you can get hundreds or thousands of people 
following you that are interested in the topic you write about, then you can 
use twitter to drive traffic to your blog, your website or even landing pages 
of affiliate products you are promoting.  Actually with this last method you 
don’t even need a website or a blog. You can even use Twitter to drive 
traffic to your eBay listings. 

But first you need to understand the basics of Twitter, how it works and 
how to set up your account. Once you create your account it can be a real 
pain to make changes, so you want to do it right the first time. 

Rather than re-invent the wheel, here is a link to an excellent free eBook: 
Mastering Twitter in Ten Minutes or Less, by Dirk Dubon.  Just click 
here to download your copy.  I strongly recommend you read this book 
BEFORE you set up your twitter account. 
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WHAT IS TWITTER AND HOW DOES IT WORK? 

 

Twitter is a free social networking and micro-blogging service that enables 
its users to send and read other users' updates known as tweets.  

Tweets are text-based posts of up to 140 characters in length which are 
displayed on the user's profile page and delivered to other users who have 
subscribed to them (known as followers).  

Senders can restrict delivery to those in their circle of friends or, by default, 
allow anybody to access them. Users can send and receive tweets via the 
Twitter website, Short Message Service (texting) or external applications. 
The service is free to use over the Internet, but you can incur fees if you 
are using Twitter on your cell phone. 

Since it started in 2006 Twitter has gained extensive popularity and now 
has millions of users worldwide.  

Estimates of the number of daily users vary, because the company does 
not release the number of active accounts. Late last year Forrester 
Research estimated that Twitter had 4 to 5 million users.  

A February 2009 Compete.com blog entry ranked Twitter as the third most 
used social network (Facebook being the largest, followed by MySpace), 
which puts the number of unique monthly visitors at roughly 6 million and 
the number of monthly visits at 55 million. In March 2009, a Nielsen.com 
blog ranked Twitter as the fastest-growing site on the internet 

Twitter had a growth of 1382%, Zimbio had a growth of 240%, followed by 
Facebook with a growth of 228%.  Think about it.  That is faster growth 
than eBay had in the early days when it was exploding.  

Let’s go back to the basic concept. Think of Twitter as a micro-blog. We all 
know what blogs are. They are a place where people can write about a 
specific topic and people who are interested in that topic will look for and 
follow your blog.  Well Twitter is the same –but you only get 140 
characters, including spaces. 



You might think 140 characters isn’t much –but it is much more than an 
eBay item title, more than a Google ad and more than the average 
classified ad. 

Here is what a 140 character tweet looks like: 

 

Now that may not make a lot of sense to you unless you collect Pokémon 
trading cards. But this person is using Twitter to drive traffic to her eBay 
listing.  If you click on the link in her tweet, it takes you to her eBay listing 
which looks like this: 

 

 

This is an example of someone using Twitter to promote her eBay listings. 
But your Tweet could connect to anything including your website, your blog 
or even a ClickBank affiliate link. 



I asked Lattegirltoo if I could use her example and I also asked her how she 
uses Twitter to promote her eBay auctions. If you think this doesn’t work, 
here is what she has to say: 

“The way I make my tweets is first I put the short URL1 of the listing, if  
it's a store item I make sure I add the store referral credit to the  
end of my url before I shorten it. Then I put the full listing title  
behind the URL and in front of the URL I put the benefits of the  
product till I run out of the 140 characters.  

Twitter tweets are highly picked by Google and that's my purpose, not to gain 
followers. I also used Twitterblast that I purchased from PowerSelling Mom (also 
on Twitter) and she blasted my links for a week on twitter.  

She has over 2000 followers. Personally I don't tweet a lot, maybe up to 10 
listings / day. It all depends how am I meeting my selling goals. If my goals are 
met, I don't tweet (LOL).  

Based on my Omniture reports, Twitter is my number 6 referring domain as of  
today right after, eBay, Google, eBay UK, my domain VeryDesperateHousewife 
and eBay Canada. 

This is how you use Twitter to increase your eBay sales. Later we will show 
you how to use Twitter to promote your website or affiliate listings. The 
technique is very similar.                       

  

                                                                 
1 You can make short URL at www.budurl.com or www.tinyurl.com.   BudURL  is my favorite as you can keep and 
track your links. It’s free to casual users and only $4.00 month for more frequent users.  This is a great affiliate tool 



BUILDING FOLLOWERS ON TWITTER 

 

Followers are the people who elect to receive your tweets when you send 
them out. Getting a lot of people to follow you is the key to using Twitter as 
an e-marketing tool. 

Take a look at my Twitter home page: 

 

 

If you look on the upper right under my photo you will see how many 
people I am following and how many people are following me (followers). 
As you can see, when this screenshot was taken, I had 3292 followers (I 
have almost 5000 now).  That may sound like a lot, but it’s not –many 
people have thousands more followers.  But I built those followers with just 
a few hours of effort.  Whenever I have a little spare time, I open my Twitter 
page and start getting followers. 

 
If you want to follow me on Twitter, here is a link to 

my page: http://twitter.com/Skip_McGrath 
 

http://twitter.com/Skip_McGrath�


 

The trick to doing this is both simple –and a little boring.  So how does it 
work? I call it Follow To Get Followed. Once you learn this you can gain 
between 50-100 followers with about 10-20 minutes work. If you were to 
spend 20 minutes a day doing this, you could build up a list of 1000 
followers in about 7-10 days. 

Here is how it works. About ½ of the people on Twitter automatically follow 
anyone who follows them. So the simple tactic to build your list is to follow 
other people. Now how do you find the people to follow? 

Well that depends on your topic.  Remember lattegirltoo who was 
promoting her Pokémon cards?  Let me use her as an example.  

If you also collected or sold Pokémon cards, then her followers would be a 
logical place to start.  Let’s start by looking at her Twitter profile page: 

 

As you can see, she has 160 followers.  If I click on the word followers, 
Twitter takes me to a webpage that shows all of her followers. Here is what 
that looks like: (see next page) 



 

 Notice that there is a button that says Follow beneath each name. So if 
you wanted to follow the same people she follows, then just click on the 
button and you will be following. (This is just one page. She has several 
pages of followers. There is a Next button at the bottom of the page so you 
can see all of her followers).   

Now you probably won’t notice anything right away, but after a few hours if 
you go back to your Twitter profile page, you will notice that you have 
picked up quite a few followers. 

 

 



WHO TO FOLLOW AND WHO NOT TO FOLLOW 

 

You want to pick who you decide to follow carefully. If you look at the list 
you will notice that the last two are commercial interests, AlphaHydroxy and 
a website, shopandorder.com.  I wouldn’t bother with these two and they 
really are no use to you if you want to promote your Pokémon blog, website 
or eBay auctions. Personally I usually follow people who have a photo and 
a real name or a unique username. These are most likely real people as 
opposed to commercial outfits just trying to build their list and use Twitter to 
market to you. 

Of course you want to find people who have an interest in what you are 
selling.  There are people on Twitter who have interests in almost anything. 
On your Twitter home page you will see a link that says Find People. 

 

When you click on this link it will bring up a search box.  Obviously if you 
know the name of someone you want to follow, you can type that in there. 
But if you don’t know a name, then you can sometimes type in a keyword 
that people might use in their name.  For example, if you sold vintage fly 
fishing equipment, then just type fly fishing into the search box. 



 

 

As you can see there are plenty of people who tweet about fly fishing. If 
you clicked on each of these names and go to their page, you will be able 
to access their followers and follow them to get them to follow you. Looking 
at this list, I suspect it would be pretty easy to build up to 1000 followers. 

Now this technique can cause you one problem.  You end up following a lot 
of people whom you don’t really want to follow, NO Problem:  After a day or 



so, just go to your twitter profile, click on the link that says Following. When 
the list comes up, just click on the button that says Remove.  But before 
you do that, check your direct messages. Some people will actually answer 
you when you follow them. Some of them will be people trying to sell you 
stuff –but most others will be real people who send you nice messages that 
you  may want to respond to.  

 

USING TWITTER WITH TO MAKE AFFILIATE INCOME 
 

The same techniques that worked for eBay can be used to promote your 
affiliate links and ClickBank products. All you have to do is make a BudURL 
(see below) of your affiliate link or your ClickBank link and send out a tweet  

Even better, if you put your affiliate recommendations on a blog or website, 
use the URL of that page to direct readers too. This way, you can write text 
to pre-sell your listings –or even put a number of listings on one page if you 
have several offers. 

The key however is to be focused on some common topic that your readers 
are looking for. If you are trying to use Twitter to talk about automotive 
accessories one day and gourmet food items the next, you will just confuse 
–and lose, your followers. If you sell items in several different categories, 
just get different email addresses (Gmail or Yahoo) and set up different 
Twitter accounts. 

The key to making Twitter work to sell products or earn affiliate income is to 
build a following. If all you do is send out ads you may get some business, 
but after a while you will see it stop working and your list will start to shrink. 
The key to keeping your list alive and getting people to click on your links is 
to be honest and generous. Don’t just send out promos for what you are 
selling.  

Send out information, do blog posts and invite people to read your posts, if 
you see something others have written, send their link to your list.  Much 
like eBay was in the old days, Twitter is a social community and they 



reward those who are good community members. This is a situation where 
you have to “give” if you want to “get.” 

Here are the best practices I have identified around using twitter to promote 
affiliate offers or your items for sale: 

• Send out promotional tweets about every 12th to 15th tweet.  The 
other in-between tweets don’t necessarily need to be deep in content 
but they should have some value for your readers. 
 

• Buyers first want to feel as though they’ve had a conversation with a 
friend or associate.  

• Running contests in conjunction with promoting your products is a 
winner. I did a contest asking people to send me their best eBay tip 
in a tweet. It worked really well. 

• People also respond to give a-ways.  Give away something for free 
such as an eBook like this one or an eBook that promotes your 
business.  

• One of the more powerful things about Twitter isn’t the ability to 
spread your message to many people rather it’s to get them to stick 
with you and to successfully target, contact, and engage quality 
leads.  The reason it’s worthwhile to spend time there is that through 
bios, and search tools – you can tap into conversations and find 
people who match your target audience. 

 

When using Twitter to promote your offers, you should consider using a 
URL shrinking site such as budurl.com.  



 

 

Because twitter is limited to only 140 characters every word becomes 
valuable when pitching your offer. To assist in this URL shrinking sites such 
as Budurl help you maintain the 140 character limit. You can even double 
up, sending two links in one tweet.  

All you do is enter the widget link where it says 'Enter Large URL' and then 
click "Shrink It!" That's it.  Post the resulting URL link into your Twitter 
message.  
 
For example, I might tweet something like… 
 
My latest blog post on the new eBay policies is up at 
http://budurl.com/SkipsBlog 
 
 
So, shrink your URLs to keep them manageable. BudURL comes with a 
service that tracks your clicks so you can easily see which ones are 
working for you. 
 

So that’s it for using Twitter. You can use it for fun, to build a following, to 
promote your blog or to sell your products on eBay or to earn affiliate 
income. 

  

http://www.budurl.com/�


THIRD PARTY TOOLS 

 

There are a lot of third party tools to help you use Twitter.  Here is a list of 
some popular Twitter widgets and accessory programs. Some of these are 
free and some have a small charge. 

Desktop Applications 

• Twhirl - also allows monitoring of multiple accounts  

• Snitter  

• Twitterriffic  

• MadTwitter  

• Spaz  

• Tweet Deck   

iPhone Apps 

• Tweetie for iPhone  

• Twinkle for iPhone  

• Twitter for iPhone  

• Hahlo  

• Pocket Tweets  

Blackberry App 

• Twitter Berry 

Twitter on any Mobile device 

• Tiny Twitter - phone needs java  

• Twitter Mobile - only go here on your phone  

http://twhirl.org/�
http://getsnitter.com/�
http://iconfactory.com/software/twitterrific�
http://madtwitter.com/�
http://code.google.com/p/spaz/�
http://tweetdeck.com/�
http://www.atebits.com/software/tweetie/�
http://tapulous.com/twinkle/�
http://twitterforiphone.com/�
http://hahlo.com/�
http://pockettweets.com/�
http://orangatame.com/products/twitterberry/�
http://tinytwitter.com/�
http://m.twitter.com/�


• iTweet  

• twibble  

 
 
Twitter on Windows Mobile 

• Pocket Twit  

 
 
Post via Mobile 

• Twitterscan  

 
 
Send via eMail 

• Twittermail  

 
 
Counter to show your twitter followers 

• Twitter Counter  

 
 
Enhance your Tweets 

• Twitter Keys  

 
 
Un-follow Someone for Just a Few Days 

• Twitter Snooze  

http://itweet.net/�
http://www.twibble.de/�
http://code.google.com/p/pocketwit/�
http://twitterscan.com/�
http://twittermail.com/�
http://twittercounter.com/�
http://thenextweb.com/2008/09/16/twitterkeys-enhance-your-twitter-conversations/�
http://twittersnooze.com/�


 
 
Find out who Stopped Following You and Why 

• Qwitter  

• Twitterless  

Wordpress Blog plugins 

• TweetSuite  

• TweetThis -  
 
 

Manage who Follows You and Who You Follow, Recommendations Also 

• Friend or Follow  

• Mr. Tweet - Recommendations  

 
 
Top Twitter Lists 

• Twitter Counter Top 100 List  

• twInfluence Top 50 List  

 
 
Visual Map of Twitter Posts 

• Twitter Vision  

 
 
Monitor Twitter for Cities, Keywords & What’s Hot 

• Tweet Grid - monitor keywords  

http://useqwitter.com/�
http://twitterless.com/�
http://danzarrella.com/beyond-tweetbacks-introducing-tweetsuite.html�
http://richardxthripp.thripp.com/tweet-this�
http://friendorfollow.com/�
http://mrtweet.net/�
http://twittercounter.com/?inc=100�
http://twinfluence.com/toplist.php?sort=reach�
http://twittervision.com/�
http://tweetgrid.com/�


• Monitter - monitor keywords  

• Twitscoop  

• Flaptor Twitter Search - search twitter for a keyword  

• Twitspy - monitor twitter public timeline in real time  

• Tweetscan  

• CityTweets - follow tweets by City  

 
 
Share Files, Pictures & Videos via Twitter 

• Tweetcube - files  

• Twitpic - pics  

• Visual Twitter - pics  

• Twixxer  

 
 
Share Quotes and Bits from Webpages 

• Tweet All About It  

 

http://monitter.com/�
http://www.twitscoop.com/�
http://twittersearch.flaptor.com/search/index.do�
http://twitspy.com/�
http://tweetscan.com/�
http://citytweets.net/�
http://tweetcube.com/�
http://twitpic.com/�
http://visualtwitter.com/�
http://www.twixxer.com/�
http://www.tweetallaboutit.com/�
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